Whg a Field TriP?

Daniel Pink cl’ia”enges us to think about “broad
forces in the economy that are Putting a Premium on
avery different aPProaciw to business...and life..and
a very different set of abilities that are necessary to

succeed....”

This Sgir field tril:) creates an oPPor’cuni’cg to look at
the world outside education to understand whg
education is under such pressure to change. This
field ’criP is about data-driven decision making, but
the data is data from outside the school. The data is
gatherecl on a field trip to visit three comPanies that
have redefined or created new industries. Our visits
will he]P Participants understand how the world has
changeci, how technologg is infused into wori<J
collaboration and teamwork as real work skills, &

how ciesign and sgntl’iesis, Probiem soiving and
critical ti’iinicing are exPectations in the 21st century

workplace.

This triP will ground and guicle suPerintencients,
Principals and other district leaders in setting
Po]icies and Principles for schools for the 21st
Centurg. The cost is expenses onlg for those

registered FOT' a Syir COﬂ‘FCFCI’lCC.

%ﬁ Provicies IproFessional development and
related events for K-12 educators across the
United States. The company's Pi‘iiloso[:)hy is to
develola collaborative aPProaches to Problem
solving in education that utilize the creativitg
found in the intersection of ideas from various
ciisciPiines outside of education with the exPertise
of Practicing educators. Sgicr does this through its
ProFessional cieveiopment series called
Intersections,/Field Work.

Our Compang,s Mission

Sg{r iIs a company dedicated to initiating and
nourisldng a culture 0{ CLange in American educalion
that embraces innovation and creativity while expecting

all students to excel, in(lepen(len’c 0{ their Jemograplﬁcs.

Sg{r,s work is to motivate all those involved in the lives
0][ students to build shared aspirations that result in

constructing an en(luring cllange ’cLal meels real nee(ls

{01' education in the 91st century.
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SYFR’S

ESR]
WWW.ESsr.com

ESRI, founded in 1969, is a gcogra[:)hic information
system (Gls) tec}mologg company that makes a
difference in socictg. ESRI Proclucts are used bg
millions of emplogees in business, engineering,
defense and inte”igcnce, cclucation, government,
natural resources, Public sa{:e’cg, transPor’cation,
health and human services, utilities, and
communication. Based on the belief that geographg
matters, it connects our many cultures and societies
and influences our way of li{:e, GIS leverages
gcogra[:)hic insigl'lt to ensure better communication

and collaboration.

Discover how a lanclscape architect created and
manages a company based on clesign, that uses
software to address social, economic, business, and
environmental concerns at local, regional, national,
and global scales. Learn what skills ancljobs look like
and are sougl'lt ]33 this inclustrg leader.

FIELD

Pixar

WWW.pIXar.com

A Chief Creative Officer? What is THAT? At Pixar,
it is one of the two members of the executive team.
Do you think about teaching creativity and
innovation to gjve more of your students the skills
and processes that are Prizecl bg successful

comPanies across all market sectors?

Pixar is still run bg its {:ounder, a computer scientist,
and he and his team transformed animation in films.
Since its incorPoration) Pixar has been resPonsible
for many imPortant brcakthroughs in the
aPPlica’cion of comPu’cer graPhics (CG) for
ﬁ'lmmaking. Consequent!g, the company has
attracted some of the world's finest talent in this
area. Pixar's technical and creative teams have
collaborated since 1986 to deve]oP a wealth of

roduction software used in-house to create its
movies and further the state of the art in CG movie
making.

TRIP

Autodesk
http: //usa.autodesk.com

“Changc is all around us, from a global Population
boom to worldwide commoditization and climate
changc. The environment in which we live is raPic“g
shiﬁ:ing), and in the new globa] business environment,
dcsign has become the great compctitivc
differentiator.” This is how Autodesk views
oPPortunitg‘

Autodesk and its Porhcolio of clesign Proclucts are
transmcorming the way Peop]e work.  Nine million
arcl'li’cects, engjneers, manufacturers, and cligital
artists use their Products throughout the most

diverse collection of industries in the clesign world.

If we are to create creative Problem solvers,
innovative thinkers who can sgnthesize knowlec!gc
and process to solve complex Problems, Autodesk
can show us a model based on their own cor]:)oratc
culture where the CEO is an artist! Imagjne THAT for
our students.
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